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1 (@) Discuss the various steps of procedure of Strategic 10
Marketing.
(b) Explain factors affecting to Macro Marketing 10
Environment in brief.
OR
1 (@) What is the meaning of Market Segmentation ? 10

Explain various bases of Market Segmentation.

(b) Give the meaning of Consumer behavior and 10
explain in brief Physiological factors and Social factors
affecting to Consumer behavior.

2 Explain marketing strategy at various stages of 20
Product Life Cycle.

OR

2  Explain the Objectives of Pricing; also explain in brief the 20
factors affecting the product price policy.

3  What is Marketing Channel? Explain the factors affecting 15
the Distribution Channel

OR

3 Write notes : 15
(1) Problem and Solution of Physical Distribution
(2) Retail Sale and Whole sale Sales.

4  Discuss on various factors while selecting the Advertising 15
Media.

OR

4  Explain the meaning of Sales Promotion and explain the 15
Methods of Sales Promotion.

NCF-16080002020400] 2 [ 8400/260-40 ]



